Ol ENIXEIPHZEIZ
2TH NEA ETOXH

[ QdEBCcBODI €l ododc

OJdFDPOd® 2010

MARC Ak

236 SEAEA
M Mesearci House w T T




H TAYTOTHTA THZ EPEYNAZ

28/05/2010
KUt
08/06/2010

Hewcenic Research House ‘m L —— MARC ak.




2YNOEZH AEIr'MATOZ

nnitmr B
I R I

1T HNH n=74
Wl 8r kBl 1Bk 76% 83%
1 &f n1 1 N1 24% 17%

[ fennipe e wel |

38% 31%
" nant ol i i
MARKETING 45% 60%
Brrs J[r E&rB 7% 7%
Bna nInrflfsr g 10% 3%
1} 188 100% 100%

Hewcenic Research House m 2, MARC Ak

MARKET &




Ol ENMIXEIPHZEIX
2HMEPA



http://www.google.gr/imgres?imgurl=http://3.bp.blogspot.com/_oqcJfExGIW4/S8avCGkemRI/AAAAAAAAALE/1FAQ3oWhcbY/s1600/%CE%BD%CF%84%CF%8C%CE%BC%CE%B9%CE%BD%CE%BF+%CF%83%CE%B5+%CE%B5%CE%BE%CE%AD%CE%BB%CE%B9%CE%BE%CE%B7.jpg&imgrefurl=http://kostasxan.blogspot.com/2010/06/blog-post_4073.html&usg=__I1XTYBxobddgWopmesJX2D0UGH8=&h=1011&w=800&sz=45&hl=el&start=68&sig2=pPyPMcGHtZxP_lgFE38Q9A&itbs=1&tbnid=wIG2ugQDVZsmoM:&tbnh=150&tbnw=119&prev=/images?q=%CE%BD%CF%84%CE%BF%CE%BC%CE%B9%CE%BD%CE%BF&start=60&hl=el&sa=N&gbv=2&ndsp=20&tbs=isch:1&ei=d2MsTLinLJmSnAejmqn0Ag

APNHTIKEZ ENIPPOEZ

oG UUi UUU RUs d glGosaUyeUsd eo9o838e90e ajald yeUs U
saYlie Uesg Ue 6j3asg, Uxs g djyUdsit3, Udd bseedeUsald
Ebod3 e — |
| e 1 100%
bOdDbG - — ~
| — T
FoQb3db¢ — = 95%
= 77 ‘~‘ —':i'
98%

0% 200 )
80%

mUSRz Wl wWeaqt

100%

b a&d0Cb
FQOGBEO3

b O2f zUWRATUt { WGBPPEPZERIPPPp Rt OE B«
OUPuv OP Ky @@B& ] OwWm @t Pp+

ZYANOTOZ ETAIPHON AHMOZKONHEHE KAI EPEYNAZ ATOPAL

m S0k MARC k.

Hewcenic Research House



AEIKTEZ AINOAOZHZ

gd ~Uj Usa¥YUy tUaaUUd U RUuslGdd U djy UvyauUdse
jatdd G6U0Uds U scUajydid aUd;

ECWOt W PO =m[ ze2Q
i
polteps L2t a4 %)
[ 1T PqOZt Q_— 57 -
cx 1 ¢ )
QURRT_ 16
0 20 40 6I0 80 100

Yr ORIl WE gk @Ot WILR k T GUDE, of3BR] PqOOR WE 3

YT ZITT POUPuw OPR &k FORt PI3XDOPIIER>

Hewcenic Research House ‘m L —— MARC sk




gyd yeUs elid U dqy 000800 dqd Uoey UGUsosae Gge Uyslaey ¥y U

m[ z2(QqTQq O26Pl ECWOt W PO POt UTQQ CO26PL
f POk U“[zvzefz_ 74 22 4
pwpresztzOPpZt qf W 01_ 46 45 9
OOUPTt =Tz 2q Tf_ 43 56 1
OfeTUG]‘leCl]TG_ 40 57 3
ouzeToxz Ulzvze_ 31 47 22
UsPZt qf W Ulzvze_ 27 62 11
_(|) 2IO 4IO 6IO 8IO 1(I)0

[ Tet 2D OUR2Ef PRIOPUWKFUORPOOB] S YZ2f It

[ 22 Q3APPWUKT IO OR gBOHWPE > { Z10PYHYHAMPUQIOUPTE BT EBNBUP v O {

9

HeLenic Research House m L MARC k.

MARKET &




